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Academic Appointments
2026–Present

The Chinese University of Hong Kong, Shenzhen
Assistant Professor of Marketing, School of Management and Economics

Education
2022–2026

Imperial College London
PhD in Quantitative Marketing
Committee Chair: Stephan Seiler

2021–2022
Imperial College London
MRes in Business, with Distinction

2017–2018
The University of Manchester
MSc in Advanced Computer Science

2013–2017
Central South University
BEng in Internet of Things Engineering

Honors and Awards
2025 AMA-Sheth Foundation Doctoral Consortium Fellow, The Ohio State University

2024–25 Teaching Excellence Award Recipient, Imperial College London

Research

Research Interests
Substantive Creator Economy · Digital Platforms

Methodological Causal Inference · Machine Learning

Publications
1.

Daniel Ershov, Yanting He, and Stephan Seiler. (authors listed alphabetically)
“Frontiers: How Much Influencer Marketing Is Undisclosed? Evidence from Twitter.”
Marketing Science (2025), 44(3), 505–515.

Selected Working Papers
1.

Yanting He and Andreas Lanz.
“Private Messaging in the Creator Economy.” (Job Market Paper)
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https://wwz.unibas.ch/en/persons/andreas-lanz/
https://proceedings.emac-online.org/pdfs/A2025-126356.pdf


Invited Presentations and Conferences
2026

Choice Symposium, Vail, USA
2nd Creator Economy Retreat, Ericeira, Portugal
Marketing Science, Carcavelos, Portugal
Theory + Practice in Marketing Conference, Barcelona, Spain
Marketing Dynamics Conference, Paris, France

2025
EMAC, Madrid, Spain
1st Creator Economy Retreat, Ericeira, Portugal

2024
EMAC, Bucharest, Romania
Marketing Science, Sydney, Australia
Cardiff University, Cardiff, UK

2023
London Quantitative Marketing Conference, London, UK

Service

Referee Activities
Journals

(Ad Hoc Reviewer) Journal of Marketing Research
Conferences

(Ad Hoc Reviewer) EMAC
AMA Winter Academic Conference

Conference Organization
2026 Creator Economy Retreat, Ericeira, Portugal (Co-Chair)

Teaching Experience
2026–Present

The Chinese University of Hong Kong, Shenzhen
• Marketing Analytics, Module Leader, Fall 2026
• PhD Seminar, Module Leader, Fall 2026

2023–2025
Imperial College London
• Advanced Marketing Analytics (MSc), Module Tutor, Spring 2024 and 2025
• Marketing Analytics (MSc), Module Tutor, Fall 2023, 2024, and 2025
• Machine Learning Applications in Marketing (MSc), Module Tutor, Spring 2023, 2024, and 2025

2023–2024
ESCP Business School, London
• Data-Driven Marketing (MSc), Visiting Lecturer, Fall 2023 and 2024

Professional Experience
2018–2021

JD Digits, JD.com, Inc., Beijing, China
Quantitative Analyst in Digital Marketing
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